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Nilal Strategis Industri Minyak Kelapa Sawit
untuk Indonesia

 Total orang bekerja di industri kelapa sawit sebanyak 16,2 juta orang,
terdiri dari 4,2 juta tenaga kerja langsung dan 12 juta tenaga kerja tidak
langsung.

 Sektor hulu/perkebunan melibatkan total 6,9 juta orang petani, meliputi
petani pemilik lahan dan pekerja yg terlibat.

e Kontribusi sawit pada perekonomian 15,6 persen total ekspor non-migas.

e Total ekspor produk sawit pada 2021 adalah sebesar 33.674.000 metrik
ton atau 65 persen dari total produksi.

* Sektor minyak sawit menyumbang 3,5 persen PDB (Produk Domestik
Bruto) nasional.



b Aspek Sosio-Ekonomi:
CPOPC  Lapangan Kerja dan
Penurunan Emisi Global

Palm oil is a Labour-
Intensive Industry



10 Besar Importir Minyak Sawit Dunia 2021 dan Signifikansi Global

b Pelarangan ekspor minyak sawit Indonesia membuat pembeli global tidak mempunyai pilihan
CPOPC lain. Hal ini juga mendorong kenaikan harga Vegetable Oils.
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Trade Heavyweight 10 BESAR IMPORTIR MINYAK SAWIT

Indonesia accounts for more than a third of major vegetable oil exports DUNIA 2021 (J UTA USD)
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6.8mtons_ 4

Argentina
30.5m tons

Indonesia
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Source: USDA estimates for 2021-22 season
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oil tetap tinggi.

2021 estimasi

Source: GAPKI

Konsumsi di Eropa stabil dan impor meningkat... Demand terhadap palm

“And since the introduction
of a renewable energy
directive in 2018, the EU's
imports of palm oil have
actually increased. In
2021, the EU imported
€6.3 billion ($6.4 billion)
worth of palm oil and
palm oil products, most
used for biofuels.” — (What
are EU's options in palm oil
row with Malaysia and) DW
News



CPOPC

Ekonografik

Gara-gara produk sawit dihadang,
Pemerintah Indonesia juga mengancam
memboikot produk dagang Uni Eropa
(UE) yang meliputi 28 negara. Jika
mengacu neraca perdagangan 2018,
siapa bakal lebih dirugikan?

Indonesia
peringkat 34

US$
0,2% 6.445
miliar
Total Ekspor

miliar UE peringkat 4

Minyak sawit Alas kaki Aneka Mesin & Mesin & Pesawat
US$ 2,3 millar US& 1,7 produk kimia peralatan peralatan terbang
US$ 1,4 millar mekanis elektronik US$ 705,1

uUss 2,8 millar USS 1,4 millar Juta

S ® S O

Mesin & peralatan Karet Kg“d.a'aa” & Optik, fotografi,
elektronik USS$ 953,3 Juta o ag'zasnnya & kesehatan
USS 1,3 millar S$ 523,6 juta USS 521,1 Juta

Indonesia memiliki lebih dari 16 juta ha
kebun kelapa sawit glegan produksi 46
juta ton per tahun. Uni Eropa
memunculkan isu bahwa minyak
kelapa saWMCIfO) tidak ramah
lingkungan. .
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Ini soal perang bishis
Antarnegaral karena

CPO bisa lebih murah dari
minyak bunga matahari
mereka. {



ANV  Comparison of global oil yields by crop plant
WWF (il yields in tonnes per hectare (t/ha)
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Soy Coconut Sunflower Rapeseed Palm oil

Source: https://www.wwf.org.uk/updates/8-things-know-about-palm-oil



Comparing Roles of Tropical Forest and Palm Oil Plantation

Palm Oil Plantation

Air Humidity (%)

Groundwater reserves up to depth of 200 cm
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V" Source: https://palmoilina.asia/palmoil_monitor/journal-monitor-edition-28-the-role-of-oil-palm-plantation-similar-with-forest
' https://palmoilina.asia/hoax vs fact/hoax-12-water-systems-of-oil-palm-plantations-are-poorer-than-those-of-forests
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Kampanye Negatif Sawit Lintas Negara (Transnasional)

L2
Welfove.EU ‘s

lceland Christmas ad
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No palm oil in my tank!

Jean-Claude Juncker (President of the EU commission), Frans Timmermans, First Vice-
President of the European Commission, Commissioner Malmstrém and
Commissioner Cafiete




Products with “No Palm Oil” Label in 2015
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Products with “No Palm Oil” Label in 2022
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® Our MISSIO

1S TO PROVIDE
GREAT FOOD IN A WAY THA
SUSTAINABLE AND
RESPONSIBLE TO THE ENVIROSR

WE WORK WITH LOCAL
THIS ENSURES THE
INGREDIENTS & REDUCE

CONSUMPTION IN TRANSPORATION

\ WE'RE CONCERNED ABOU T THE

'\‘ DEVASTATING EFFECTS OF DEFORESTATION

M THAT THE PRODUCTION OF PALM OIL
ENTAILS. WE DON'T USE IT.

WE USE ONLY HALAL CERTIFIED CHICKENS
AND PREPARE ALL NON-VEG FOOD
SEFERATELY FROM VEG FOOD USING
DIFFERENT UTENSILS

Sentimen Anti — Sawit Merambah
Negara-negara Konsumen Utama

Why China is key in the battle against palm oil
deforestation

Produk berlabel
Palm Oill Free di Bangladesh



Tantangan dari Negara-negara Pengimpor:
Apa yang harus dilakukan?

Isu Kesehatan

C

Pakistan 4 8I'rt]JCtl;aton
1,3 jutaton : S
i glsdla can stop palm oil deforestation in Southeast IS u I— | N g k un g an * zr¥
i el st Sl ‘ Deforestation i e
r : Accusation '
Bangladesh RRT
1,4 juta ton 6 juta ton



Positive Campaigns & Advocacy

Purpose How? Target

Ic The EU& other
consuming
countries

oo

Producing / ) § :
: ® »

Countries # ¢ -

iGN

Counter Negative
Campaigns
Build positive Corporates

custain an
Sustain and grab the Comittee /

Young
market Generation
e Media needs to build
constructive news
NGOs & Interest

Groups



Kampanye positif di negara produsen dan
konsumen

DI negara produsen Indonesia dan Malaysia:

» Ada persamaan dan perbedaan: perlu sikronisasi
dan sinergi

» Aliansi atau Gerakan Nasional serta lintas negara
kaum muda Indonesia dan Malaysia

 Dinegara konsumen:
» Di negara konsumen besar di kawasan Asia: India,




TUJUAN KAMPANYE

« Membangun kesadaran di kalangan industri minyak
sawit

« Mengubah narasi tentang minyak sawit yang membuat
pemangku kepentingan dan konsumen
mendukung/memilih minyak sawit yang berkelanjutan.

« Mendukung perkembangan dan pertumbuhan secara
spesifik di negara-negara tertentu sesuai target pasar.

« Membentuk Joint efforts melibatkan Institusi
Pemerintah, industry, dan pakar/akademisi yang relevan
di sektor minyak sawit.




(f Potensi Kerja Sama dalam Promosi Kampanye Positif
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Advokasi dan Mei ‘22 ‘ Advokasi di Uni Eropa
Komunikasi \
mef”ad' program 1 Mar 21 - Strategi Komunikasi dan Promosi
anti kampanye Apr 22 di Negara-negara Konsumen Sawit
negatif.

1 Mar 21 -

Dari 2021 - 2022,

Apr 22
CPOC telah
menjalankan 4
. 1 Mar 21 -
program, yaitu Apr 22
CPOPC terbuka dalam * b 0‘
berkolaborasi untuk Melawan Kampanye Membangun Citra Memperluas pasar

Negatif Positif Sawit ekspor sawit




Apa yang sudah dilakukan oleh CPOPC?

Other Communication Products

Articles and Press Releases

Objection Letters

s * Palm Oil Contribution Against Global Pandemic“® <

N 43/CTPOPC Stra-Pol

Mr Miguel Patricio

Re: Objection to Misguided Ca

ar Mr Patrcio,

Mr. Alenander de Palmas

or

Re: Misguided Informatiol

DearMr. Paimas,

No: 028/CPOPC-CommPro/iL/1X/2020

Mr. James Ajaka
CEQ of Darrell Loa
3 Brooks Re, Inglabum NSW

Subject: Objection to Darr

Dear Mr. James Ajaka

The Secretariat of

n palm ol

Mr. Miguel Patricio
CEO Kraft Heinz
Chicago, lllinois
United States

Mr. James Ajaka
CEO of Darrell Lea

Ingleburn NSW 2565,
i A\ LIStralia

Mr. Alexander de Palmas
Executive Director
Carrefour Spain

Madrid, Spain

Jakarta 23 September 2020 h communecated
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About Us Pressroom Market Trends Sustainable Future JOPPOR Journal Resources

Part 1: Fighting Climate Change and Global Growth
Needs an Equitable Approach

»~ CPOPC

Market Trends Sustainable Future JOPPOR Journal

Part 2: The EU Can Save Tropical Forests Through
Multilateral Agreements

Market Trends Sustainable Future JOPPOR Journal

Statement by the Council of Palm Oil Producing Countries
(CPOPC) on WHO'S Infographic on Nutrition Advice for
Adults During COVID-19

Posted on May 7, 2020

Council of Palm C
", The infographic

ncluding

d a1 length by the nutritional fraternity over the

M covio-1o CPoPC

W Death tell reached more than T million people

| more than 41 million cases

PG alvioli, whera the 02 and CO2 exchange in
- lungs take place,

Consuming virgin red palmoil helps maintain Produce oleochemicals as the COVID-19 prevention

Palm Oil and Global Food Security

f -
»/ The global natural constraints require a crop
that 1s able not only to feed the growing
population but also mitigate land conversion

8 billion of the world's population in 2030

468 millionha
b

374 million ha

Which : the most efficient
infand usa

B supplies raiw matarial for sanitizers and soaps.

672 million ha é} ¥
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Kampanye untuk Anak Negeri

Top Activities Top Content

Challenges
Orangutan untuk Indonesia
yang lebih Sustainable

B2 12551 Likes B see Likes £ 561 Likes

yang bor
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A \ 1 #NoSawitNotEasy
. Participant %. i‘
HARI LINGKUNGAN SEDUNIA N\ W : 10 Failed : -
e 2, . . ToPass 3 Days Without Paim *_ :
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We chalienge people to not use any palm oil produet in

On collaboration with Olah Kebaikan Bersama, a local startup Wae dare our followers to prove that we can consume regular oil
(palm oil} and still have a healthy life. We had a total of 23 their dally lives, and none of them successlully passed

based In Jakarta. Their missions are to collect used cooking oils
from households and recycle them into biodiesel participants and most of them actually succeed in doing the

slnstie X an L A

the challenge.

Top Activities

Webinars

FREE WEBINAR
Konservasi EE AT RTS Milenial dan Inova
Teknologi untuk Sawit

Alam dan Industri Potensi Bisnis
Sawit di Industri Sawit Berkelanjutan ?

Berkelanjutan : : _
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2,500 Millennials Took Parts in
This Webinars Series

\W’W/ Executive Summary 2022
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f’ KEBERPIHAKAN TERHADAP PETANI
CPOPC

o Diarahkan untuk menerapkan Good Agricultural Practices (GAP) dan Sertifikasi

. 4;‘“{’?,""{;.“ 2 /
@ Meningkatkan pengetahuan Q‘; '~\'\,.;"-’». ::3;}\ o

mengenai praktek baik ‘
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pertanian ——— p Yam— RN Petani Indonesia
" e % o memiliki sertifikat
! ' s, ISPO
Memperkuat pemahaman Ay

- tentang sertifikasi terkait p
L sustainability

'Di Malaysia sudah
76% (MSPO)




Saran Masukan

Perlu berbagi mengenai berbagai kampanye positif =
Perlu Duta-Duta Sawit.

Dukungan dari semua pemangku kepentingan,
terutama perwakilan negara dan industri terkait sawit
di negara-negara target.

Monitor advokasi dan evaluasi capaian dan tahap yang
berkesinambungan

Menciptakan komunitas global yang mendukung
kelapa sawit dalam tiga pilar keberlanjutan
(Lingkungan, Sosial, dan Ekonomi) - SDGs



Rekomendasi Kebijakan ke depan

Kebijakan sektor sawit perlu memperhatikan keseimbangan pendekatan antara dimensi

internasional dan domestik.

Pentingnya unity antar negara produsen untuk
keberterimaan sawit di dunia. Kerja Sama perlu
dilakukan secara sinergis dengan melibatkan
seluruh institusi, baik Pemerintah maupun non-
Pemerintah (Industri dan Pakar/Akademisi/LSM).
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